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LIVE IN PERSON
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Tell The “Story” Of The Home In Writing
Along With The Special Features Sheets
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es crafted for resortstyleliving with its bluestone pa
nd outdoor firep nd grilling station.

Within walking distance to downtown Whezton, two Metra train stations and the French market!
Main Level

Front Entry and Foyer
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Multi-stage crown molding;
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Living Room
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d sconce lighting; Builtin sp
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Chandelier; Jerusalem Limestone floo,

Powder Room
Multi-stage crown molding; Oval mirrorwith sconces; Chandelier; Furniture style

anity with under-mount sink
Commode; Marble tile with decorative tileinlay flooring
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Your Not Just Selling Bricks & Mortar

Highlight:
 Location

* Area Amenities
* Schools/Hospitals/College
* Unique Features

 Potential
* Relaxation/Fun/Security
 Accentuate The Best Features
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Highlight:

* Photography (House|Special
Features|Location |Best Features)

* Drone Pictures

* Copywriting|Description|The “Story”
* Videos

 Thumbnails

* Tagging (Video |Social Media|Others)
* Property Collateral
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Telling The “Story” With Words In Your
Videos &/Or Pictures
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Redefined
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MARKETING LUXURY GROUP PRESENTS
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MARKETING I:UXURY GROUP PRESENT

CHICAGO. ILLINOIS 60642
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Telling “The Story” With Video e

e Videos are engaging

* |t's all about strategic positioning,
leveraging, and telling a story

* Today, only 5-10% of real estate
agents consistently utilize lifestyle
videos to market homes

* Only 12% have a YouTube account
* Incorporate Narration
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“They Say A Picture Is Worth A
1,000 Words... | Believe A
Lifestyle Video Is Worth A 1,000
Pictures.” ~Michael LaFido
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Chicago Real Estate Daily

CHICAGO BUSINESS

News Trends Dealmakers Photos Closer Residential People onthe Move ChicagoBj

Will a $10,000 movie with actors, Bentleys and
horses sell this home?
By Dennis Rodkin

2 ‘! .
‘ o bl
This 11,500-square-foot home in Barrington Hills is listed for $4.49 million. Photo from listing.

They'll take home movies to a whole new level next week in Barrington Hills.
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By The Sellers “Story”

%N # «Watch later

MORE VIDEOS
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Drone Pictures In Your MLS
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Best Features
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Best Features

A 51 Ford Ln, Naperville, IL 60565
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MORE VIDEOS

Best Features
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“Stand Out Marketing”

ATTN: Broker/Manager of Conlon: A Real Estate Company
Office ID#: 24592 Agent ID#: 259416
Listing Agent: Michael LaFido

For the property located at: 225 Lake ST

Notification of Listing Chan

Listing Number: 09111791

Dear BrokerManager:
We appreciate vour cooperation in maimntaining the integrity of the informatiog@#fontained in the database.

The Rules and Eegulations Department has made the following change(s) t0vour listing:

"irtual Tour:

(People are not allowed in virtual rours. The rour has beerm;:as.'.-i-j'o:frzr. be/ 0= fRicikscQ)

No Action is required; this is for your records.

MRED would like to thank you for vour continued support of, and compliance with, our Rules and
Regulations. Please understand that our interest is focused on providing vou and vour agents with the
L L x IJ most accurate and complete listing information. An accurate and complete database allows you and your
—*h agents to find the best property for vour buyers, and insures the best comparable data for vour sellers.
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River Forest Express




22 Car Heated Garage: $10,950,000

( includes 30,000 + sq. ft home )

$10,950,000 Michael LaFido
30,000 sq. ft. home 630-674-3488
6501 S. County Line Rd Marketing Luxury Group
Burr Ridge, IL 60527 Michael@MarketingLuxuryGroup.com
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The Making Of A “Lifestyle” Video

Behind theScenes-of the
Luxury Real/Fstate Movie...
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Video Shoot

7 of Michael LaFido was live
RN July 26 - AL v

Luxury video shoot

9 Views
il Like B Comment #~» Share
o‘.‘ Reno Manuele, Mike Romozzi and 56 others Realtime Comments ~
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“Behind The Scenes”
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4 “Behind The Scenes Helicopter Shoot”
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Phone: (630) 674-3488
Mike@LuxeChicagolandHomes.com ¢
LuxeChicagolandHomes.co

Michael LaFido
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By The Making Of A “Lifestyle” Video
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Twister Themed Bathroom
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The Twister Themed Bathroom
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Chicago Tribune

)

WEDNESDAY APR. 20, 2016 SPORTS BREAKING TRENDING OPINION BUSINESS SUBURBS ENTERTAINMENT ADVERTISING

ed / Real Estate

f v ~=

Trains, Trump or a Twister shower — It'l]
cost you $3 million

CHECK OUT BARK BY

ple

THE BEST FRIEND OF MAN’S
=2 BEST FRIEND

i Contemporary home in Logan
M. Square: $1.09M

By Susan Moskop

Tribt

W Corner penthouse in River

1., North: $1.240M
APRIL 21, 20186 o 1 e

W rices always vary, but Chicago living — it'll cost you. We matched up a trio of listings
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Facebook Live “Lifestyle Film” e

Michael LaFido was live

September 27 at 1

35pm- M -

1.2K Views
e Like ¥ Comment # Share
DO Jessica Yates, Karl M Falk and 106 others Top Comments ™

"
Write a comment

Kelly Green 0:39 That's on Perkins ct. | grew up on that street. 1st house on the
left pulling in to Perkins ct. That house is the nicest house I've ever seen in
lllinois! Mikell

© 2018 Luxury Listing Specialist | All Rights Reserved
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Reviews

You Can Talk With Anyone On The Team
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Case Study On Website/Blog

Train House for over $2 million

Michael LaFido v

Av

Michael LaFido : o The Train House Sells
( YONLON

Luxury Home Specialist 4
Founder d House
Mike@TheLafidoTeam.com “HRISTIE'S i
Call/Text: 630.674.3488 GROUP

Chicagoland Real Estate Video Blog

Marketing- How We Sold The Train
House For Over $2 Million

i .

Like ® Comment Share

Oo Adam Chicoine, Monica Shovlin and 77 others Top Comments ™

If you're considering selling your home in a buyers market, you need to have
an open mind to new marketing strategies. Today | wanted to give you an
example of some of the marketing strategies we used to sell the Train House
in River Forest. As a seller, it's important that you check your ego at the door
and follow what the market research suggests you do to help sell for top

Isaiah Colton } Congratulations Mikelll The King of Life-Style Marketing.
Unlike - Reply - @ 1 29 at
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Lifestyle Vs. History Case Study
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HISTORIC HOME
BEFORE AND AFTER

STAGING BUDGET $200 IMPROV ENT BUDGET $350
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A “Behind The Scenes”

M Home

Drone, Firlm Crew, Luxury Cars Used in Video
Marketing Wheaton Mansion

A professional film crew shot the video using a drone and luxury cars to showcase the home at 321 E.
Prairie Ave.

By AMIE SCHAENZER ‘
AMIE SCHAEN ' hare K] ‘°|.°‘ @ Comments

"We Create Massive Exposure to Get Buyers, Realtors,
& the Press Talking About the Home" - Michael LaFido

1 ry Listing Specialist | All Rights Reserved
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Lifestyle Films

Marketing Luxury Group Presents

EIE PALACE ROYALE
650/ S Countly Line Road

Burr Ridge,

Illinoi
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Moscow Mule Behind The Scenes”
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“Behind The Scenes-The Palace”
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“Behind The Scenes”

Click On The
3D Virtual Tour

Icons Below
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“Unique Scenes”

River Forest Express - 846 Ashland Ave, River Forest, IL -Present.. @« 4 ._o,,
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Unique Ways To Highlight The Kitchen

Luxe Home Edition
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Boost Your Video

Boost Post

SRS, Ehi PrOMOTION Marketing- How We Sold the Train House for Over $2 Million

If you're considering selling your home in a buyers market, you need to

have an open mind to new marketing strategies. Today | wanted to give
You are targeting men and women, ages 33 - you an example of some of the marketing strategies we used to sell the
Train House in River Forest. As a seller, it's important that you check your
ego at the door and follow what the market research suggests you do to
Show full summary help sell for top dollar. We were happy to work with this homeowner on the
This promotion will run for 7 days Train House because she was open to the cutting-edge ideas we came up
with to sell the home, like making lifestyle videos and taking helicopter
shots of the property. To find out what else we did to sell the Train House,
watch this short video.

65+ who live in 1 location.

Your total budget for this promotion is $40.00.

http://www.suburbanrealestate tv/.../how-did-we-sell-train-ho.

2,261 2000

1,134

Actions People Count

video views NN  +>¢

Add Budget

$30.00 v Add Budget

iy Like ® Comment # Share

£+ | Terms & Conditions | Help Center Close
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Facebook Live “

Sold”

il Michael LaFido was live

August29- @ v

The Train House Sells

¥ Like ¥ Comment % Share

t29 at8:41pm

Unlike - Reply - @ 1 - Aug

Oo Adam Chicoine, Monica Shovlin and 77 others Top Comments ™

Isaiah Colton 1:19 Congratulations Mike!ll The King of Life-Style Marketing.
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' Action Ste PS R

* Get Your First “Lifestyle” Video
Created

* Look For Opportunities To
Leverage

e Show Off Your Work In A Unique
Way

e Facebook “Live” Video (Coming
Soon or Video Shoot)

e Case Studies




LIVE IN PERSON
With Award
Winning Author
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