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Tomorrows Class



Tell The “Story” Of The Home In Writing 
Along With The Special Features Sheets



Your Not Just Selling Bricks & Mortar

Highlight:

• Location

• Area Amenities

• Schools/Hospitals/College

• Unique Features

• Potential

• Relaxation/Fun/Security

• Accentuate The Best Features



Differentiate | Stand Out | Memorable
Highlight:

• Photography (House|Special 
Features|Location|Best Features)

• Drone Pictures

• Copywriting|Description|The “Story”

• Videos

• Thumbnails

• Tagging (Video |Social Media|Others)

• Property Collateral



Telling The “Story” With Words In Your                      
Videos &/Or Pictures



Great Images & Thumbnails









Telling “The Story” With Video 

• Videos are engaging

• It’s all about strategic positioning, 
leveraging, and telling a story

• Today, only 5-10% of real estate 
agents consistently utilize lifestyle 
videos to market homes

• Only 12% have a YouTube account

• Incorporate Narration



“They Say A Picture Is Worth A 
1,000 Words… I Believe A 
Lifestyle Video Is Worth A 1,000 
Pictures.”   ~Michael LaFido





Lifestyle Marketing



The Sellers “Story”



Bring In The “Props”





Drone Pictures In Your MLS



Best Features



Best Features



Best Features



Best Features



Best Features



Best Features



“Stand Out Marketing”





River Forest Express





The Making Of A “Lifestyle” Video



Video Shoot



“Behind The Scenes”



“Behind The Scenes Helicopter Shoot”



The Making Of A “Lifestyle” Video



“State Of Luxury Real Estate Address”



Do You See An Opportunity?



Twister Themed Bathroom



The Twister Themed Bathroom





Facebook Live “Lifestyle Film”



Reviews



Case Study On Website/Blog



Lifestyle Vs. History  Case Study



“Behind The Scenes”



Lifestyle Films



“Behind The Scenes”



“Moscow Mule Behind The Scenes”



“Behind The Scenes-The Palace”



“Behind The Scenes”



“Unique Scenes”



Unique Ways To Highlight The Kitchen



Boost Your Video



Facebook Live “Sold”



Action Steps

• Get Your First “Lifestyle” Video 
Created

• Look For Opportunities To 
Leverage

• Show Off Your Work In A Unique 
Way

• Facebook “Live” Video (Coming 
Soon or Video Shoot)

• Case Studies



Tomorrows Class
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Who Would Like This Book For Free?
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